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Politics and social media in electoral processes

● Election monitoring since 2019

● Focus on political speech during election 
cycles and disinformation

● Methodology centered on a combination of 
monitoring lists and keywords

● Last three elections with Lusa and CNE

● Last 2 elections also participating in the 
EU Rapid Response System set out in 
the Code of Conduct on Disinformation
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Disinformation during the 2019 parliamentary election
43 Facebook pages monitored » Total 1.36 million fans (non-exclusive)

Total interactions (likes, comments, and shares) in one week:
● Total records in one week: 1,480 posts
● Sorted by interactions, likes, growth rate, etc...
● Analysis of the historical evolution of each page or each 

post
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2021 presidential election
● Research on the reach and 

impact of presidential 
candidates in January 2021. 
Data collected from Facebook, 
Twitter, and Instagram.

● Detailed analysis of the 
construction of the media 
celebrity of candidate André 
Ventura through the collection 
of data from interactions on 
Facebook since 2016

● Primarily quantitative analysis.
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2024 parliamentary election
» Among the political 
leaders, André Ventura 
dominates in terms of 
followers and interactions.

» Instagram becomes 
more relevant than other 
networks for all 
candidates.
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2024 european election
Similar to what was seen 
throughout Europe, it was in the 
context of the European 
election that the issue of 
immigration started to be 
predominantly used as a 
subject for political discourse, 
and also as a topic for 
spreading disinformation.
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2024 european election
» Two social media posts from 
two different political parties, 
in two European countries, 
published on the same day and 
during the same European 
election

» Suggests political 
coordination between populist 
parties from different countries

» The message is 
decontextualized
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2024 european election
EDMO and Iberifier networks 
cooperated in detecting main 
disinformation narratives elections 
for European Parliament.

Many topics of disinformation in 
Europe were not detected in 
Portugal.

Portugal can be considered an 
outlier with regard to these topics 
of relevant in the European scope.

Immigration Climate

Ukraine war Politics and politicians

Electoral process Covid-19

Gender and LGBTQ+ 
issues

Main disinformation narratives in Europe

Immigration Ethnic minorities (roma)

Main disinformation narratives in Portugal
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2025 Parliamentary election
» It’s on Instagram that the 
candidates gather the largest 
number of followers

» But it’s André Ventura that 
gathers the largest number of 
supporters across all social 
media platforms
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2025 Parliamentary election

André Ventura is dominant in capturing 
attention on social media. During the 
campaign and pre-campaign period, the 
Chega candidate for prime-minister 
gathered between 74 and 83 percent of 
the attention given to all candidates.
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2025 Parliamentary election

Between 2024 and 2025, the 
number of impressions on 
posts about immigration on 
Facebook increased by 
approximately 200%.
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2025 Parliamentary election
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Post alleging a 
secret 
agreement 
between the 
Socialist Party 
and the leaders 
of the 
community from 
Bangladesh for 
support in 
exchange for 
votes

Post suggesting 
that the 
population of 
Spain is 
mobilizing 
against 
immigration and 
in favour of 
remigration



2025 Parliamentary election
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Video with 
unclear images 
allegedly from 
riots in Brussels 
attributed to 
immigrants. 
Video edited 
and out of 
context

Post suggesting 
coordination 
between the 
center-left party 
and Sikh 
immigrant 
community for 
support. Image 
out of context.



2026 Presidential election
In one typical week, André 
Ventura captures 86% of all 
the attention given to the 
candidates on social media 
(measured by total interactions 
on their social media 
platforms).

Ventura has more followers, 
publishes more and gets 
more interactions than all the 
other candidates combined.
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2026 Presidential election
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The first outdoors from 
Ventura’s campaign follow 
up on a long narrative 
against minorities, 
namely immigrants and 
roma people, fuelled by 
both political information 
and disinformation

“This is not Bangladesh”

“Roma people have to obey the law”



2026 Presidential election
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Of the total 61 items flagged 
under the Rapid Response 
System, fake Political 
Endorsements was the most 
frequent, followed by 
Crime/Corruption and 
Immigration/Minorities.



2026 Presidential election
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About immigration:

● The state provides immigrants with 
automatic subsidies 

● Immigration is out of control

● Immigration increases insecurity and 
criminality

● Immigrants are against christmas 
and other christian holy dates

MAIN NARRATIVES

● "Islamic invasion" and population 
substitution: Decontextualized videos of 
religious celebrations presented as evidence 
of a takeover.  

● Immigration Vote: Edited videos suggesting 
candidates prioritize immigrants over 
Portuguese citizens.  

● Social Behavior: Out-of-context videos 
(sometimes with AI voiceovers) focusing on 
the behavior of immigrants in public spaces.



2026 Presidential election
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Manipulated content was 
the most frequent type of 
content flagged. This 
includes editing real images, 
vídeos and news reports.

AI  generated content was 
also detected, as well as 
fabricated content and 
decontextualization



2026 Presidential election
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Facebook was the platform 
where most cases were 
detected and flagged, 
followed by TikTok and 
Instagram.

A significant number of cases 
also detected on X (but not 
reported, as X is not included 
in the Code of Conduct).

Most of the cases detected 
were cross-platform 
(total=104)



2026 Presidential election
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Video of an 
holiday 
celebration by an 
immigrant 
community 
outside Lisbon 
presented as an 
“islamic invasion”

Video from a 
public altercation 
between two 
individuals 
attributed to 
immigrants as a 
proof of increasing 
insecurity in the 
streets



From a couple of days ago…
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A video in which André Ventura says 
shocked about Amsterdam prohibiting 
ads for meat as not to offend muslims.

Debunked by Polígrafo and by Público
64.000 aggregated interactions
862.000 aggregated views

https://www.facebook.com/reel/1766013807700535
https://www.facebook.com/reel/1766013807700535


Immigration in Portugal
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The number of 
immigrants in Portugal 
registered a very steep 
increase between 
2022 and 2024.

Source: SEF/AIMA

Country Number
Brazil 484 596
India 98 616
Angola 92 348
Ukraine 79 232
Cape Verde 65 507
Nepal 58 086
Bangladesh 55 199
UK 48 238
Guinea Bissau 47 252
Pakistan 41 508



Key takeaways
● Crime, insecurity and the dilution 

of national identity are all 
associated with immigration. 
“Islamic invasion” and “the great 
replacement” theory play a role. 

● Use of photos, videos or news out of 
context and manipulated is the 
most frequent form of disinformation.

● But artificial intelligence is also 
increasingly used to give image or 
video support to prevailing 
narratives.

● Facebook is still a major channel 
for political content and political 
disinformation, but Instagram and 
TikTok are rapidly gaining ground.

● Algorithmic amplification favours 
the politicians and political parties 
that are better at taking advantage 
of the workings of the algorithm.

● Immigration, not corruption, is the 
main topic of political discussion and 
the main source of disinformation 
in Portugal.
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Thank you for your attention.


