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Anti-Migration Narratives in the Election Campaign

One of the central topics of the political discourse was migration. Representatives of the Law and Justice party (PiS),
criticized the concept of Foreigners’ Integration Centers while omitting the fact that the idea for their creation
originated during their time in government. Karol Nawrocki, the PiS-backed election winner, referred to them during
the main debate before the first round of voting as “apartments for illegal immigrants,” although in reality, these are
information and service points that do not provide accommodation or lodging.

According to another narrative, the government had already admitted a large number if immigrants. This claim was
often based on statistics about individuals turned back at the Polish-German border—figures that should not be
confused with the number of migrants being returned from Germany to Poland.

Some candidates, such as Stawomir Mentzen, Karol Nawrocki, and Rafat Trzaskowski, argued that migrants
and refugees from Ukraine currently residing in Poland could be a burden on the state budget or healthcare system.
However, Demagog.pl’s calculations show that their presence brings more benefits than costs to the national budget.

Grzegorz Braun, the conservative-traditionalist candidate from the Confederation of the Polish Crown, shared

a document on social media outlining the requirements imposed on soldiers sent to serve in Ukraine. According
to the politician, this was evidence that Poland was preparing for military intervention—a claim denied by the
Operational Command of the Armed Forces.

On the topic of security, a false narrative resurfaced during this campaign that had already appeared in 2023,
claiming that Donald Tusk planned to cede half of Poland without a fight in the event of a war with Russia. This was
mentioned, among others, by Karol Nawrocki and PiS MP Jan Kanthak.

One of the fake news stories involved a man with a machete in Legnica—false reports assumed he was a migrant,
although in reality, he was a Polish citizen who posed no threat. The resulting moral panic was directly reflected
in the campaign, where some politicians or activists referred to the threat posed by migrants.

There were also instances of questioning the fairness of the elections using narratives related to Ukrainian migrants.
According to some internet users, migrants could cast votes —an allegation that had already appeared in 2023
and 2024 (4, 2).


https://demagog.org.pl/wypowiedzi/poczatek-relokacji-centra-integracji-cudzoziemcow-to-co-innego/
https://demagog.org.pl/wypowiedzi/centra-integracji-cudzoziemcow-czyj-to-pomysl/
https://demagog.org.pl/wypowiedzi/tusk-tworzy-osrodki-dla-migrantow-z-bliskiego-wschodu-i-afryki/
https://demagog.org.pl/wypowiedzi/debata-tvp-centra-integracji-cudzoziemcow-to-nie-apartamenty-dla-migrantow/
https://demagog.org.pl/wypowiedzi/niemcy-przywiezli-do-polski-500-migrantow-wyjasniamy/
https://demagog.org.pl/wypowiedzi/10-tysiecy-nielegalnych-migrantow-trafilo-z-niemiec-do-polski-to-falsz/
https://demagog.org.pl/analizy_i_raporty/ukraincy-w-polsce-sa-wsparciem-czy-obciazeniem-dla-budzetu/
https://demagog.org.pl/wypowiedzi/interwencja-wojska-polskiego-w-ukrainie-uwaga-na-dezinformacje/
https://demagog.org.pl/wypowiedzi/wschodnia-polska-wylaczona-z-obrony-przed-rosja-falsz-nawrockiego/
https://demagog.org.pl/wypowiedzi/tusk-chcial-oddac-polowe-polski-wrocila-falszywa-narracja-pis/
https://demagog.org.pl/fake_news/migrant-z-maczeta-na-przystanku-w-legnicy-to-falszywa-informacja/
https://demagog.org.pl/fake_news/migrant-z-maczeta-na-przystanku-w-legnicy-to-falszywa-informacja/
https://demagog.org.pl/fake_news/czy-ukraincy-glosuja-w-wyborach-sprawdzamy-nagranie/
https://demagog.org.pl/fake_news/ukraincy-beda-glosowac-w-polsce-wyjasniamy/
https://demagog.org.pl/fake_news/falszowanie-wyborow-z-udzialem-ukraincow-teoria-spiskowa/
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Disinformation Targeting the Integrity of Elections

One of the most widespread narratives focused on the voting process itself—for example, false claims circulated on social
media (1, 2) suggesting that electoral commissions were planning to erase voters' choices from the ballots. According to this
unfounded narrative, such manipulation would be possible through the use of erasable pens in polling stations. These kinds
of claims could have far-reaching implications, including undermining trust in democratic principles and questioning the
legitimacy of the election results.

False narratives that claimed a single voter could cast multiple votes by deceiving the electoral commission also spread.
Other narratives directly rejected the outcome of the election, suggesting that one of the candidates received too few votes
compared to what polls had indicated.

Climate Disinformation

Another false information concerned the European Union’s efforts to combat climate change. Stawomir Mentzen
claimed that the cost of the Green Deal would amount to 250,000 PLN per person. He omitted the fact that,
according to the authors of the report he cited, the costs of adapting to climate change are lower than the
potential costs resulting from failing to address it. Meanwhile, the ruling party’'s candidate, Rafat Trzaskowski, stated
that the Green Deal no longer exists, which is also untrue.

In the context of climate change, independent candidate Artur Bartoszewicz also spoke out. He argued that

the goal of achieving net zero CO2 emissions would lead to a situation where it would be completely impossible
to emit carbon dioxide—even to breathe. He also claimed that evidence against global warming is the supposed
fact that Antarctic glaciers are not melting.


https://demagog.org.pl/fake_news/czy-wlasny-dlugopis-i-swieczka-zabezpiecza-nasz-glos-na-wyborach/
https://demagog.org.pl/fake_news/znikajacy-atrament-w-lokalach-wyborczych-to-nagranie-pochodzi-z-kazachstanu/
https://demagog.org.pl/fake_news/znikajacy-atrament-w-lokalach-wyborczych-to-nagranie-pochodzi-z-kazachstanu/
https://demagog.org.pl/fake_news/zaswiadczenia-o-prawie-do-glosowania-naduzywane-brakuje-dowodow/
https://demagog.org.pl/fake_news/grzegorz-braun-wygral-wybory-podwazanie-wynikow-po-i-turze/
https://demagog.org.pl/fake_news/grzegorz-braun-wygral-wybory-podwazanie-wynikow-po-i-turze/
https://demagog.org.pl/wypowiedzi/ile-bedzie-kosztowal-zielony-lad-manipulacje-mentzena/
https://demagog.org.pl/wypowiedzi/debata-tvp-nie-ma-juz-zielonego-ladu-falsz-rafala-trzaskowskiego/
https://demagog.org.pl/wypowiedzi/dekarbonizacja-to-zakaz-oddychania-bartoszewicz-manipuluje-faktami/
https://demagog.org.pl/wypowiedzi/lodowce-nie-topnieja-bartoszewicz-manipuluje-danymi/

4 CEDMO

[ | Central European Digital
[ Media Observatory

Main Disinformation Narratives Connected to the
Polish Presidential Election

Fraud and AI-Generated Content

A significant example of viral disinformation narratives involves online scams using the image

of presidential candidates or individuals associated with them. Such cases included, among others, Rafat
Trzaskowski and Karol Nawrocki. The consequences of these actions are twofold: first, they involve

the theft of users’ personal data or money; second, they create negative associations between

the candidates’ image and online fraud, which could potentially undermine voter trust. Some of these
scams were produced using deepfake technology (1, 2), and some of the available evidence suggests
that these materials were part of Russian disinformation efforts.

There were also photoshopped (1, 2), out-of-context, or AI-generated images circulating online that were
intended to depict candidates in controversial situations. The main goal of such content was usually
to ridicule the politicians or undermine their credibility.

Itis also worth noting that during this election campaign, politicians themselves used photoshopped
and AI-generated images for propaganda and disinformation purposes. For example, PiS MP Agnieszka
Soin shared a generated image showing a group of young women holding a banner in support of Karol
Nawrocki. AI-generated graphics featuring young people accompanied by the slogan “Youth

for Nawrocki” were particularly popular.

Artificial intelligence was also used to violate election silence regulations. On election day, images
associated with specific candidates gained significant reach on social media. For instance, people

on roller skates were interpreted as showing support for Karol Nawrocki, while graphics featuring Prince
Polo wafers, Raffaello chocolates, and the word “bonjour” were linked to Rafat Trzaskowski. Some of these
images were also AI-generated.



https://demagog.org.pl/na-biezaco/reklamy-scamow-z-wizerunkami-politykow-zalewaja-media-spolecznosciowe/
https://demagog.org.pl/na-biezaco/reklamy-scamow-z-wizerunkami-politykow-zalewaja-media-spolecznosciowe/
https://demagog.org.pl/na-biezaco/reklamy-scamow-z-wizerunkami-politykow-zalewaja-media-spolecznosciowe/
https://demagog.org.pl/fake_news/prezydent-duda-mowi-ze-trzaskowski-ukryl-srodki-pieniezne-to-deepfake/
https://demagog.org.pl/fake_news/trzaskowski-mowi-glosem-brauna-deepfake-powielany-przez-rosjan/
https://demagog.org.pl/fake_news/trzaskowski-mowi-glosem-brauna-deepfake-powielany-przez-rosjan/
https://demagog.org.pl/fake_news/palac-kultury-nie-za-trzaskowskim-to-przerobione-zdjecie/
https://demagog.org.pl/fake_news/przeprosiny-za-baner-z-trzaskowskim-uwaga-to-przerobione-zdjecie/
https://demagog.org.pl/fake_news/zdjecie-karola-nawrockiego-z-ustawki-na-tej-fotografii-go-nie-ma/
https://demagog.org.pl/fake_news/zdjecia-rafala-trzaskowskiego-z-kobietami-na-imprezie-uwazaj-te-grafiki-stworzylo-ai/
https://demagog.org.pl/wypowiedzi/kobiety-popierajace-nawrockiego-zdjecie-wygenerowala-sztuczna-inteligencja/
https://demagog.org.pl/analizy_i_raporty/sztuczna-inteligencja-jaka-role-odegrala-w-tej-kampanii/
https://demagog.org.pl/analizy_i_raporty/sztuczna-inteligencja-jaka-role-odegrala-w-tej-kampanii/
https://demagog.org.pl/analizy_i_raporty/cisza-wyborcza-w-praktyce-wpadki-wymowki-i-sugestie/
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Probability of Election Interference

Question: In your opinion, what is the likelihood that the following countries and international institutions tried to
interfere in the recent presidential election in Poland?

l Very likely B Rather likely Don't know / can't answer
Rather unlikely Very unlikely

Election interference by Russia 25 % 19 % 12% 22%

Election interference by the European

. 25% 16 % 20%
Union

Election interference by the USA 27 % 13% 25%
Election interference by Hungary 28 % 21% 28 %
Election interference by the North Atlantic

. 7%  10% 29 % 27 % 27 %
Alliance
Election interference by China - 33% 22% 30%
Election interference by the Czech Republic 3% 33% 27 %

mmm N=1003
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Probability of Election Interference

Question: How likely or unlikely is it that some foreign governments or international institutions will try to influence
the autumn elections in the Czech Republic?

l Very likely B Rather likely Don't know / can't answer
Rather unlikely Very unlikely

Election interference by Russia 22% 22% 16 % 19%

Election interference by the European Union 17 % 23% 18% 18 %

Election interference by the USA

31% 20 % 20%
Election interference by China 30% 23% 21%
Election interference by the North Atlantic
] 7% 15% 29% 26% 23%
Alliance
Election interference by Hungary 35% 29% 22%
Election interference by Poland 34% 36% 21%

B N=2856
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Question: In your opinion, what is the likelihood that some foreign governments or international institutions will

try to influence the next parliamentary elections in Slovakia?

Election interference by the European
Union

Election interference by the USA

Election interference by Russia

Election interference by the North Atlantic
Alliance

Election interference by Hungary

Election interference by the Czech Republic

Election interference by China

S N =1527

l Very likely

7%

24%

B Rather likely
Rather unlikely

23%

30 %

29 %

28 %

35 %

32%

38 %

I

17 %

16 %

18 %

23 %

21%

26 %

23 %

Don't know / can't answer
Very unlikely

13 %

15 %

15 %

16 %

14 %

15 %

16 %
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Probability of Election Interference
in the European Parliament elections: March/April 2024

Question: How likely or unlikely is it that some foreign governments or international institutions will try to influence
the European Parliament elections in June?

Election interference by Russia

Election interference by the
European Union

Election interference by Germany

Election interference by China

Election interference by the USA

Election interference Francii

Election interference by the North
Atlantic Alliance

SR
lllllllll §

Election interference

Slovenskem 0%

Election interference by Poland

Election interference by the Czech
Republic

10 %

mmm N = 1086 m N= 1006 N =1006 Polling period: 28 March - 3 April 2024
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Election Interference Probability: Summary

The recent presidential elections in Poland have attracted the attention of the media and fact-checkers not
only from Poland, among others because of the potential influence of foreign countries on the electoral
process. Therefore, we took this opportunity to investigate the level of concern about election influence in
Poland, as well as in the Czech Republic and Slovakia for comparison.

In Poland and the Czech Republic, people's attitudes are broadly similar. They consider it most likely that
Russia will influence the elections (47% in Poland, 42% in the Czech Republic). Only 9% of Polish respondents
consider influence from the Czech Republic to be likely and the same proportion of Czech respondents
expect influence from Poland. Poles, however, are more likely to consider electoral interference from
Hungary (23%), while Czechs are more likely to consider interference from China (26%).

The attitudes of Slovak respondents differ quite significantly from those of the first two countries in their
assessment of the likelihood of electoral interference. According to them, interference from the EU is most
likely (46%). Russia is only in third place (38%). Influence from the Czech Republic is in penultimate place, but
more than a quarter of respondents (27%) say it is likely. This is a relatively high proportion compared to the
attitudes of Czech respondents towards influence from Poland and Polish respondents towards influence
from the Czech Repubilic. Slovak respondents are the least likely to be influenced by China (23%).

Compared to an earlier survey conducted before the 2024 European Parliament elections, the current results
are similar, especially in the case of Czech respondents. Most noticeable is the decrease in fear of Russian
influence on the elections in Poland. In Slovakiq, the share of respondents considering EU influence on the
elections as likely has slightly increased. The methodology of the surveys differed slightly.

mmm N=1003 |am N=2856 g N=1527
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Political Views

Question: How would you describe your political views on a scale where one end represents left-wing
views and the other represents right-wing views?

Poland Czechia
23 % 44% 33%‘ 299 47 % 31%
s% 7% e 10% o 3% 15 % P
LEFT CENTER RIGHT LEFT CENTER RIGHT
Slovakia
(o)
20 % 60 % 20 %
o, = 9% ne @ @
LEFT CENTER RIGHT

mmm N=1003 |am N=2856 g N=1527
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Political Views: Summary

Respondents in all three countries most often describe themselves as centrist voters. In Poland and the
Czech Republic, they identify themselves more often as right-oriented than left-oriented. In Slovakiaq,
people declare aright-wing political orientation to the same extent as a left-wing one.

Polish citizens are the most politically oriented to the right or left of the three countries assessed.
However, the largest share of respondents in Poland is also politically oriented towards the centre. The
political distribution of the elderly (65 years and older) is the most even, with approximately one third of
respondents claiming to be on the left, the right and the political centre. In all other age groups, the
representation of the right slightly outweighs the left.

In the Czech Repubilic, the youngest respondents aged 16-24 are the most politically oriented, i.e. there
is a smaller share of centre political orientation among them than among other age groups. More than
a quarter of them are on the left, more than a third on the right. However, the very next age group (25 to
34) has the highest proportion of centre political orientation, more than half of it. Respondents aged 65
and over have almost the same proportion of left-oriented as right-oriented respondents. In both
cases itis less than a third.

Among Slovak respondents, the least centrist voters are among the elderly. More than a quarter of
them are left-leaning, less than a fifth are right-leaning. Among the youngest respondents aged 16 to
24, a fifth are also right-leaning, but a higher proportion than among seniors indicated the centre as
their political orientation.

mmm N=1003 |ham N=2856 [Smm N=1527



[
el CEDMO o202
L Central European Digital S
T Media Observatory -

Research Methodology: Poland

Sample size 1003 respondents
Polling period 7-12 June 2025

Data collection method Computer Assisted Wireless Interviewing (CAWI)

Representativeness

Quota selection. The survey is representative of the general population of PL aged 18 years and
older by basic socio-demographic variables (gender, age, education, region and size of place
of residence) and employment status.

Implementer and Contracting Authority
The research is carried out by the PBS agency.

This publication is part of an international project funded by the European Union (action no. 101158609) and co-funded by Polish Ministry
of Science and Higher Education under the program of the Minister of Science and Higher Education entitled "PMW" in the years 2024
-2026 (contract no. 6054/DIGITAL/2024/2025/2).

Views and opinions expressed are however those of the authors only and do not necessarily reflect those of the European Union or
Polish Ministry of Science and Higher Education. Neither the European Union nor Polish Ministry of Science and Higher Education can be
held responsible for them.


tel:+420202420252
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Research Methodology: Czechia

Sample size 2856 respondents

Polling period 13-29 June 2025

Data collection method Computer Assisted Wireless Interviewing (CAWI)

Representativeness

Quota selection. The research is representative of the general population of the Czech Republic
aged 16 years and older by basic socio-demographic variables (gender, age, education, region
and size of place of residence), by employment status and past voting behaviour

(2021 general election, 2023 presidential election second round).

Implementer and Contracting Authority
The research is carried out by MEDIAN, s.r.o., (member of SIMAR) exclusively for Charles University - CEDMO.

The data collection in the Czech Republic was carried out by
Median and was funded by the National Recovery Plan, EU Recovery %
and Resilience Instruments Programme under the CEDMO 1.4 \

Funded b o
R undedby (.. czECH
: . . the European Union ° -
project1- 2220312000000, Support to increase the impact, MINISTRY OF NexiGenerationEU \ -~ RECOVERY PLAN
innovation and sustainability of CEDMO in the Czech Republic. INDUSTRY AND TRADE
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Research Methodology: Slovakia

Sample size 1527 respondents
Polling period 4-14 June 2025

Data collection method Computer Assisted Wireless Interviewing (CAWI)

Representativeness

Quota selection. The research is representative of the general population of the Slovak Republic
aged 16 years and older according to basic socio-demographic variables (gender, age,
education, region and size of place of residence).

Implementer and Contracting Authority

research is carried out by Ipsos (member of SAVA and SIMAR) exclusively for Charles University - CEDMO

The data collection in Slovakia was carried out

I 2% Funded by 1. CZECH
by IPSOS and was funded by the project entitled p the European Union >‘—- RECOVERY PLAN

MlNlé}-RY OF NextGenerationEU
MIT 60273/24/21300/21000 CEDMO 2.0 NPO. INDUSTRY AND TRADE
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European Union

The research content is the responsibility of Charles University.
Contact person at CEDMO: Lukas Kutil, lukas.kutil@matfyz.cuni.cz.

Demagog.cz is responsible for the fact-check content of the publication.
Contact person: Petr Gongalq, petr.gongala@demagog.cz.

Links to all fact-check outputs used in this publication can be found HERE.

The CEDMO Special Brief was created by (at CEDMO): Karolina Gawlowskd, Ivan R. Cuker,
Lukas Kutil, and Maksym Kolomoiets.

The CEDMO Special Brief was created by (at Demagog.pl): Pawet Terpilowski a Anna
Spirmanova.

CEDMO Special Brief Presidential Elections in Poland 2025: Electoral Interference
and Political Orientation in Central Europe was produced within the project
101158609 co-funded by the European Union under the call DIGITAL-2023-DEPLOY-
04. The contents of this publication reflect the views only of the independent
CEDMO consortium, and the European Commission cannot therefore be held
responsible for any use which may be made of the information contained therein.
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https://docs.google.com/spreadsheets/d/1YqrocnrXMOrpOaGwAkCot5FtojquFg5YXim78No_g-w/edit?usp=sharing

