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Campaign overview il

e A relatively unknown figure in Romanian politics has risen to
prominence as a key contender in the 2024 presidential
elections.

e Calin Georgescu's strategic reliance on social media platforms,
particularly TikTok and Telegram, has been crucial.”

POLITICAL MESSAGING

e National sovereignty, cultural identity, anti-establishment views,
and 'economic patriotism.’

e Ultraconservative values (references to God, tradition, and
controversial historical figures).

TARGET

e Young voters (aged 18-35) and older voters (mainly from rural
areas or small cities), focused on family values, tradition & the
Romanian diaspora.
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. TikTok: too yolitical viraliz

.C‘aﬁn,Geq\rgescu ai‘gn utilized TikTok’s

unprecedented °
tym'gh engagement metrics, prioritizedtby the
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Bulgarian-Romanian
Observatory of

7.2 M likes in 2 weeks )

calingeorgescu L} &> e Reports suggest manipulation through influencers,
‘ automated accounts, and paid promotions
\!

@calingeorgescuoficial

- |

e Capitalized on TikTok to target younger voters.

543 eask  7.2m  Leveraged short videos (e.g., attending church services, doing
@M__g physical activities, and curated podcast appearances), user-
e generated content, and viral trends.
It e Supporters further amplified his presence by creating viral

content that emphasized his controversial positions.

e A specific TikTok sound associated with his campaign,
featuring the lyrics 'We vote for Calin Georgescu,' was used in
over 155.5K posts!

=
V)
o
<
<
<
—
<
EE)
—
<
O
O
"
O
—
=
—




Bulgarian-Romanian

Observatory of
Digital Media

#calingeorges)

Overview

d

782.4M

51.4K 15.2K

Hashtag growth
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Engagement tactics: From likes to viral success

e Comment bombing with phrases like 'Georgescu for
President!’ created a sense of widespread support.
e Cross-platform sharing amplified campaign videos.

e \Video metrics: 50,000 likes, 10,000 comments, and
5,000 shares in one hour.

e Pre-election tour videos:
1st: 1.7M views | 2nd: 655K views | 3rd: 3.1M views
4-5% likes-to-views ratio, indicating exceptional organic
reach




Posts over time

Count of records

r; )€ octobel November

@timestamp per day

95,000 posts analyzed

e Deliberate effort to saturate the platform with
favorable messaging

e Engagement in the comments sections Oth er
e Accounts posted repetitive or slightly altered

comments to enhance the perceived popularity of the in Georgescu presd

Voter ( alin G wurgeml

content. Calin Georgescu
* Reactivation of dormant TikTok accounts: Accounts C3lin Georgescu Presedinte
that had been inactive for long periods were used to
. o o Top 50 values of text keyword - Count of records
share campaign-related content, leveraging their A

existing follower bases.

aw— GComments lime distribution

Count of records

Mass posting, algorithmic
manipulation, and
coordinated account activity

" . . Y
| R
| \ | 1

@timestamp per day



The campaign faced allegations of using fake accounts to
fabricate comments and manipulate social media
engagement
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Leveraging Micro-influencers

Why Micro-Influencers? Campaign Strategy:

eFollowers: 10.000-50.000 e Over 100 influencers involved,
perceived'as Authentic and collectively reaching 8 million

followers.
’_rl_glragteatlglg .outreach to niche e Posts garnered up to 50,000 views
audiences. each.
e Payments: 390 RON to 1,000 Euros
per post

B tcalingeorgescu (782M views Sep-
L Dec 2024)



Consistency and Coordination
e Influencers used pre-written scripts describing Georgescu as the ‘ideal candidate’

and a ‘vertical president.

e Examples included patriotic themes and cultural symbols (e.g, Romanian flags, etc.).

® FameUp platform facilitated influencer payments. Influencers received funds in
virtual wallets, with no source transparency.

e Several influencers disclosed paid partnership, used campaign hashtags, and
admitted to receiving scripts.
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Consistency

<_

Join Progresia Pre-Approve
campaign

(O Endsin 3 days
Mandatory Material

407.67 RON

FOR 1VIDEO

Instructions

ACEASTA CAMPANIE ESTE CU PRE-APPROVE! AVEM
RUCAMINTEA SA Fil RECEPTIV SI ATENT LA TOTI
PASII PE CARE TREBUIE SA Il URMEZH!

Aceasta este o campanie de constientizare a
importantei de a merge la vot pentru a alege un
lider exemplar pentru Romania! Este ABSOLUT
INTERZISA orice mentiune sau aluzie referitoare la

— —— — . - UNRNN VT ——

R VR AN RS e R R S P A sE o SIS .

YCU Must: ) 18 IRStructions 1N oraar e
A 3 . AL = 1 GIas \§ L
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and Coordination

20:25

(.
¢

Join Fundament Pre-

R Join Fundament Pre-
Approve campaign

Approve campdign
@ Ends in 3 days
(© Endsin 3 days

Mandatary Material
Mandatory Material

contin astfel de asocieri

sustinerii de care se bucura.
Este INTERZIS sa folosesti alte hashtag-uri sau
tagurl, cu exceptia celor din brief. Daca ai fost
acceptat pe ambele platforme (Youtube, TikTok 1. F3 un video de 30-50 de secunde de tip daily

Ce trebuie sa faci?

si Instagram), este necesar sa creezi materiale vlog, in cara SA APARI si TU si sa vorbecti

diferite comunitAtii tale despre calitdfile care conteaza
pentru TINE si pe care ar lrebui sa le aiba

Ne dorim sa se discute mai mult despre profilul cineva care trebuie ales in functia de

recesar pentru viitorul presadinta al Romaniei si orasedinte al Romaniei.

despre asteptirile oamenilor 'n legaturacue.
P e 9 Varbeste despre experienta si calitatia pe care

. . . . e consideri TU necesare acestel functu. Aici
n curand au loc alegeri prezidentiale in tara

roastrd, subiect despre care se discutd deja fearte
nult peste tot. Mulli dintre noi s€ intreaba, pe buna

dreptate ce fel de presedinte ar fi potrivit pentru

sunt unele exemple dar te rugam sa NU e
citest! cuvant cu cuvant 3i sa-ti aduci aportul in
exprimare: bun lider, care cuncaste

& functiorarea Institutillor statulul roman, care
Romania o
poate sa ist asume decizin, familist, senos,

- , . . corect, echilibrat, care are capacitate de a
Sunt 14 candidati prezidentiali, dar nu tot: sunt la VS . )

F _ ) dialoca, riguros, cinstit, onast, satriot, cu studii
fel de pregatiti pentru functia de presedinte. De z 9 ;

S 2 , pe bune
asemenea, ¢i sunt diferiti din punctul de vedere al
sustinerii de care s bucura. Explicd membrilor comunitatil tale de ce e

mportant ca camenii sé cantareasca si sa

o

Join Fundament Pre-
Approve campaign

(O Ends in 3 days

Mandatory Material

IOLVL UEIE WO VE S M W MIVIHHBINE, IV Ve v

care vorbeste interesant sau oaca un rol, ci
unu! care are niste rezultate in activitatea lui de

pand acum si este sincer
. Adauga hashtagun gotrivite
2Prezidentiale2024 gEchilibruSivarticalitate
Staturi pentru un continut d2 impact:

Fil autentic si creeaza clipuri care reflect2 stilul

cu care li-ai obisnuitl publicul.

Foloseste aplicatia de camera a telefonului
pantru filmare, nu direct din aplicatia de social

media, peniru a obtine o caltata supericara.

Asigura-te i videcclipul este clar, bine definit,

(ara pixelare sau neclaritali
Verificad sa te auzi si <a e vezi perfect
Limiteaza cantitatea de text adaugat in clipuri

Posteaza matarialele in perioada docisa, la
orele cele mail bune Mentru a2 avea maximum de

vizualizari.

Bulgarian-Romanian
Observatory of
Digital Media

15:31

-

Join Progresia Campaign

(O Endsin 3 days

Instructions Matenal

What is needed from you:

You need 1o activate analytics for vou TikTok
account |Creaator tools > Analytics > “urn on

Analytics).

Post the video an your TikTok and taqg the
business. 1ollowing the provided nstructions.

Return to FomeUp app and sclect the
corresponding video, in order to finish this

collaboration

The TikTok video must ba kept visible on your

profile for at least 7 days




Breach of election laws and non-compliance with rules imposed
by the National Electoral Authority.

The candidate, CG, declared "zero funding,” which conflicts with leaked

invoices and disclosures from the Supreme Council for National Defence
(CSAT).

FINANCIAL LINKS

e CSAT revealed $381,000 in payments made through Fame Up between
October and November 2024.

e Funders included Bogdan Peschir and FA Agency (of South African
origin), with links to interlope clans. Other potential connections to
paramilitary groups are currently under investigation.

National Liberal Party’s (PNL) INVOLVEMENT
e Kensington Communication admitted to funding the campaign on behalf

of PNL, resulting in the misuse of public taxpayer money for private
political promotion.

TIK TOK’S ROLE

e Denied allowing paid political content but confirmed processing paid
invoices during the electoral period.
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Bots Activity Analysis
So did he had bots or...?

,
gt e
s

j automated accounts

Created from 2016-> became active in the election period

A

ified ROM< vt .
Dedaticenice’s PO Heglingeorgescu
&? 100 mil views in one day

Sept 7- Dec 6

\>over 700 million views




BOT ACITVITY ANALYSIS

Several indicators of bot-like behavior and automated
account activity can be observed in his campaign.

Reports su‘g;_.gest that thousands of fake accounts
promoted Georgescu through videos and comments
prior to Romania’s election-> repetitive comments and
messages were used across various platforms

After the appearece of the Telegram group ->76 new
accounts on TikTok pro-CG, spreading propaganda

83 accounts posted these type of comments -> leaving
2912 comments on videos ( 23% of them on his official

page)
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A 4 mill views video posted after the formal proceedings of £
the Commission and the retention order issued for TikTok

A system is created where bots make space for real

people, drawn in by a "viral" video.

From fake traffic organic traffic is
generated.

Temporary Email Creation- > Bypass phone number verification for automated TikTok
account creation.

Username Generation:->Scripts combine first and last names from online sources (e.g.,
Wikipedia).

Captcha Bypass ->Scripts solve Captcha challenges, enabling account creation.

Web Scraping ->ldentifies relevant videos using keywords and uploads them to Telegram.

Automated Reposting ->Videos reposted on fake accounts to boost visibility and viral
potential.

Viral Status ->Videos accumulate millions of views using automated strategies.
Automated Engagement -> Comments and likes are generated from pre-created files or
databases.

Fake Account Indicators -> Accounts with no likes but large view counts, manipulating
TikTok's algorithm.
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Exploiting Loopholes

e Bot activity amplifying content.

e Undisclosed influencer collaborations blurred the lines
between organic support and paid promotion.

e TikTok bypassed spending limits imposed on TV/print i
media.

e Regulatory oversight required for digital elections.
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FAIR POLITICAL CAMPAIGNS
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Marea bresa a TIKTOK

Cat de usor poate un candidat sa
obtina 1 milion de vizualizari

Experiment Recorder

7:10

N

1

SolEce: Recorde®xo

N\


https://www.youtube.com/watch?v=NeaFTHOkbJE

CG on Telegram: Case Study

Coordination between TikTok & Telegram = mass-propaganda

o { Bacl 'mpﬁﬁé'ti SltU.Ren!asterea RO...
& Telegram Group founded in June 2024 :

"\
June 17
with a coordinated effort to dominate social media l R o Renaatares Romaniat

Toate clipurile din acest canal se pot
edita si se pot reposta mai departe pe

Over 2,000 images and videos have been distributed % ok cae i o i
to its members for simultaneous sharing across all .
social media platforms sau editarinoi cénd postatipe
0 s

Revealed clear patterns on how content was initially shared on

Telegram, edited, and then disseminated on TikTok

Main instructions repeatedly emphasized by the group’s | a

moderator was for each user to edit or personalize the content /

Constant cycle of content creation and sharing -> visible on all :

platforms ’

Helped to sustain engagement throughout the election period & o | ()

before £ 015 4 s



Bulgarian-Bomanian

Support for Calin Gegrgescu on Telegram

g

Coordination betweeén TikTok & Telegram

Every county from Romama had
specific group ﬁ‘hat pus hed ?
members to joi ctive
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Cross-platforms support for Calin Georgescu
The mobilization was aimed at all social media platforms

© 304 2311 »

August 4

Implica-te si tu, Renasterea Romaniei
Dragilor, avem nevoie de ajutorul
vostru.

Editati clipurile cu efecte, sunete,
muzica care sa se potriveasca si puneti
un titlu va rog si o descriere si postati
pe marile retele, haideti sa ajutam
acest om sa fie vazut, este singurul om
care merita votul si implicarea noastra,
nu dureaza decat 30 de minute pe zi
sa faceti 2 postari si sa le postati in 3-4
retele de socializare, tiktok, Instagram,
Facebook,- Twitter.

Chemati lumea la implicare si dati-le
linkul, orice actiune pentru promovare
ne ajuta pe noi toti.

‘ B ’ : © 267 06:51 »

Channel renamed to "Propagator - implica-te si tu,
Renasterea Romaniei, Hrand Apd Energie, Calin

Georgescu"
> X S N\
Implica-te si tu, Renasterea Romaniei
nttps://t.me/+Im/7DBIVITLFANZNhK
Telegram L v
| Drananatar - imnlici.to citn A

¢ 1120y Implica-te si tu, Renasterea Ro... @

4.163 subscribers

AP

Aot &

A h-'e 3ty Rerusteres Ramane)
Toate matenialele prefuate de pe
propagator trebuse i le edtat putin,
esto oblgatoriu ca 53 v recomande in
#¥goram

& pg—— -

W Ach e p Y Renasteres Romane [irved “Toas
materae ¢

Explicit Tutorials on how to
edit, save posts, add
personalization features

Receive almost weekly starting in
June, to be shared after being edited
and personalized by each user.

Users being encouraged that the task
would take no more than "30
minutes a day."

Emotional Messaging & Targeted Outreach: High level of interaction, with supporters actively
participating in spreading the campaign’s messages.



Calin Georgescu’s Telegram

The mobilization was aimed at all social media platforms :
SYSTEM FAILURE |
Bk oo Pre-elections
o o 13:50 V) o UL ED
_. ~ Telegram group was primarily focused on (o ottt Renaparnr.. (@)
disseminating content that portrayed Georgescu =~ =~
' in a positive Iight ‘ Alci aveti contactul nostru pentru oferte: cyber...
Strategically addressing national concerns and  suwrenrowamsaunuiastazi
. ";,) anxieties ROMANIA RENASTE SAU MOARE
— DEFINITIVY
 Vieio, After cancelling the elections e L
R 20 _ ATENTIA VOASTRA SI PROFITA DE
gt SRI:Telegram group constituted a form of vote ATENTIA VOASTRA CU MNCAN
® Momentul a sosit manipulation, facilitated by the permissive REPROGRAMA MENTAL!
o Rispdnditi materislele video pe angri;hms of the TikTok application : -
toate retele de socializare, toti TREBUIE SA INTELEGETI CLAR,
romanii sa afle : ACESTE FIINTE "MARIONETE" NU IL
AU STAPAN DECAT PE SATANA,
# ROMANIA SE TREZESTE ! . . RESPECTIV BANUL, PENTRU BANI IS
“ W1 4s dye "CG 11 - Exit from the Matrix," VAND SI FAMILIA S1 TARA SI NEAMUL!
o oxma) 4 alongside the phrase "System —
—_——— NU EXISTA DEMON-CRATIE (DEMON-

® 1
Fai | ure, KRATOS) SUNTEM IN COMUNISM
MASCAT, CUM SA ANULEZI O
K CAMPANIE PERFECTA, IMPECABILA?
NU MERGEM LA PROTESTELE LOR,
NU FACEM #REZIST 20

Near the elections -> mass-mobilization move

“Romania is waking up, it’s the time” Deleted on 6th of December
“Propagate with all your might”




External influence

J MAI, SRI, STS, SIE

Russian Hybrid Operations

Romania targeted by cyberattacks, data leaks, and
sabotage aimed at destabilizing the country and
influencing elections.

Over detected on Romania's
electoral systems, suggesting a state-sponsored
actor.




— -h;w e |

-w . ‘ '

, /
‘\w - R\ ." |
,,

> Struggle
harmful c

and limite

e Downsiz
teams

e Restricte
access.



Systemic risks

Need for strong regulatory framework to address election interference, i.e.
manipulated content, amplification of divisive narratives, troll farms, bot
networks, and coordinated campaigns.

Serious lack of management of risks to elections and civic discourse, linked

NEIAe} '

e TikTok recommender system: risks linked to the coordinated inauthentic
manipulation or automated exploitation of the service.

e TikTok's policies on political advertisements and paid-for political content.
Reports indicate that TikTok's prohibition of paid political advertising was

largely ineffective.

e No mitigation of risks posed by specific regional and linguistic aspects
P22 (insufficient content moderation)of Romanian elections.
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Conclusion

e Social media has evolutionized the political landscape, enabling
real-time engagement, broader outreach, and the mobilization of
politically disengaged voters. BUT...

e Shift from disinformation to FIMI = coordinated efforts by
foreign or domestic actors to interfere in democratic processes
LHERACEUETRYE

e Lack of transparency on decentralized platforms like Telegram
and TikTok = urgent need for more accountability in digital
political campaigns.

9 % * Monitor and address interference through Rapid Response
o9 A Mechanisms, apply regulations under DSA, and use Code of
a2 Conduct on Disinformation as abenchmark for platform
= 7 @ accountability.
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